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PERSONAL BRANDING INFLUENCER MELALUI CITRA DIRI DI MEDIA
SOSIAL INSTAGRAM
(STUDI KASUS PADA INSTAGRAM CUT RIZKI @CRVHONS)

Abdillah Dwi Oktaviyanti

ABSTRAK

Media sosial Instagram kini menjadi media ajang membandingkan fisik
pengguna Instagram. Dengan membandingkan fisik mereka lewat konten orang lain
memunculkan rasa insecurity. Ditemukan problematika ketidakpercayaan diri
seseorang. Hal tersebut dapat mempengaruhi self-esteem seseorang. Saat ini influencer
memiliki peran untuk menciptakan opini positif dengan keahliannya. Citra diri
influencer memiliki peran penting dalam personal branding-nya. Tujuan penelitian ini
untuk mengetahui Personal branding Influencer Melalui Citra Diri Di Media Sosial
Instagram (Studi Kasus Pada Instagram Cut Rizki @Crvhons). Penelitian ini
menggunakan konsep Montoya dengan 8 konsep personal branding yaitu spesialisasi
(the law of specialization), kepemimpinan (the law of leadership), kepribadian (the law
of personality), terlihat (the law of visibility), kesatuan (the law of unity), keteguhan
(the law of persistence) dan nama baik (the law of goodwill). Penelitian ini
menggunakan pendekatan kualitatif dengan metode studi kasus Hasil penelitian
menunjukan pentingnya 8 konsep Montoya didukung dengan teori citra diri seperti
konsep looking- glass self dan Frank Jefkins, agar personal branding influencer
tersebut akan lebih kuat dan berbeda dengan influencer lainnya. Personal branding
Cut Rizki melalui citra diri di Instagram telah memenuhi 8 konsep personal branding
dan mampu menciptakan citra diri dihadapan followers-nya sesuai dengan personal
branding ia lakukan yaitu beauty influencer yang peduli dengan acne fighter.

Kata kunci: self-esteem, personal branding, citra diri, Instagram
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PERSONAL BRANDING INFLUENCER THROUGH SELF-IMAGE IN SOCIAL
MEDIA INSTAGRAM

(CASE STUDY ON INSTAGRAM CUT RIZKI @CRVHONS)

Abdillah Dwi Oktaviyanti

ABSTRACT

Instagram social media is now a medium for comparing the physical
appearance of Instagram users. By comparing their physique to other people's content,
it creates a sense of insecurity. Found the problem of one's self-confidence. This can
affect a person's self-esteem. Currently, influencers have a role to create positive
opinions with their expertise. The Self-image influencer has an important role in his
personal branding. The purpose of this study is to determine Personal branding
Influencers Through Self-Image On Instagram Social Media (Case Study On
Instagram Cut Rizki @Crvhons). This study uses the Montoya concept with 8concepts,
personal branding namely specialization (the law of specialization), leadership (the law
of leadership), personality (the law of personality), visible (the law of visibility), unity
(the law of unity), constancy (the law of persistence) and a good name (the law of
goodwill). This study uses a qualitative approach with a case study method. The results
show the importance of 8 Montoya concepts supported by self-image theory such as
the concepts looking-glass self and Frank Jefkins, so that the influencer's personal
branding will be stronger and different from other influencers. personal branding Cut
Rizki through self-image on Instagram has fulfilled 8concepts personal branding and
is able to create a self-image in front of followership according to his personal
branding, namely beauty influencers who care about acne fighters.

Keywords: self-esteem, personal branding, self-image, Instagram
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