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ANALISIS KONTEN PROMOSI DALAM MENCIPTAKAN 

CUSTOMER ENGAGEMENT 

(Studi Pada Konten #KuisRabuAmazzone di Akun Instagram 

@amazzoneworld_official) 

  

IMAM AL RAYHAN 

  

ABSTRAK 

  

Penelitian ini menjelaskan tentang konten promosi melalui Kuis Rabu 

Amazzone yang diterapkan Amazzone World dalam menciptakan customer 

engagement melalui Instagram @amazzoneworld_official. Tujuan dari penelitian 

ini adalah untuk mengetahui Bagaimana Konten Promosi #KuisRabuAmazzone 

Melalui Instagram Dalam Menciptakan Customer Engagement. Dalam penelitian 

ini, peneliti menggunakan metode penelitian kualitatif deskriptif. Sumber data yang 

digunakan pada penelitian ini adalah data primer berupa wawancara mendalam dan 

data sekunder diperoleh dari observasi, studi pustaka dan jurnal. Dua informan 

utama pada penelitian ini adalah pihak yang terlibat langsung dan ikut andil dalam 

konten promosi Kuis Rabu Amazzone yang merupakan pihak internal dari 

Amazzone World dan terdapat Triangulator Ahli dan tiga Triangulator dari 

Followers. Berdasarkan analisis penelitian ini menemukan beberapa data penting 

yakni fungsi komunikasi melalui konten Kuis Rabu Amazzone sudah diterapkan 

semua, Amazzone World melalui konten Kuis Rabu menerapkan Strategi 

Komunikasi Pemasaran, terdapat tiga tahapan dan tiga customer engagement dalam 

konten promosi Kuis Rabu Amazzone. 

  

Kata Kunci: Konten Promosi, Kuis, Komunikasi Pemasaran Digital, Social Media, 

Instagram, Customer Engagement, Amazzone World. 
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CUSTOMER ENGAGEMENT 

(Study on the #QuisWedAmazzone Content on the @amazzoneworld_official 

Instagram Account) 

 

IMAM AL RAYHAN 

  

ABSTRACT 

 

This study describes promotional content through the Amazzone Wednesday Quiz 

that applies to Amazzone World in creating customer engagement through 

Instagram @amazzoneworld_official. The purpose of this research is to find out 

how the #KuisRabuAmazzone Promotional Content Through Instagram In 

Creating Customer Engagement. In this study, researchers used descriptive 

qualitative research methods. Sources of data used in this study are primary data 

in the form of in-depth interviews and secondary data obtained from observations, 

literature studies and journals. The two main informants in this research are parties 

who are directly involved and take part in the promotional content of the Amazzone 

Wednesday Quiz which is an internal party from Amazzone World and there are 

Expert Triangulators and three Triangulators from Followers. Based on the 

analysis of this research, it found some important data, namely the communication 

function through the Amazzone Wednesday Quiz content has been implemented, 

Amazzone World through the Wednesday Quiz content has implemented the 

Marketing Communication Strategy, there are three stages and three customer 

engagements in the Amazzone Wednesday Quiz promotional content. 

  

Keywords: Promotional Content, Quiz, Digital Marketing Communication, Social 

Media, Instagram, Customer Engagement, Amazzone World. 
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