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ABSTRAK 
Pada era sekarang televisi menjadi media yang paling signifikan, terutama melalui 
pertumbuhan televisi kabel yang  menjangkau khalayak sampai ke pelosok negri. 
Televisi merupakan salah satu bentuk media massa yang efisien dalam 
mendapakan audience dalam jumlah banyak. Rajawali Citra Televisi Indonesia 
(RCTI) sebagai televisi swasta pertama di Indonesia memiliki program berita 
bernama Seputar Indonesia. Sudah 27 tahun program ini mengudara di Indonesia, 
dengan menciptakan dan menjalankan strategi agar tetap menjadi pilihan 
masyarakat Indonesia. Untuk mencapai tujuan tersebut, produser membuat 
konten-konten berita yang bermutu. Penelitian ini adalah penelitian deskriptif 
kualitatif, yang bertujuan untuk mengetahui bagaimanakah strategi produser 
Seputar Indonesia dalam menentukan berita apa saja yang akan ditayangkan, 
Teknik pengumpulan data dilakukan melalui wawancara mendalam dengan 
narasumber, dan observasi langsung di redaksi Seputar Indonesia. Hasil penelitian 
menunjukan, bahwa strategi program Seputar Indonesia berbeda-beda, tergantung 
pada target penonton pada saat program itu ditayangkan.  
  

Kata Kunci : Strategi Produser, Program Televisi, Kompetensi Program 

berita, Seputar Indonesia.  
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UNDERSTANDING THE STRATEGY OF PRODUCERS IN NEWS 

PROGRAM COMPETENCE 

(A Descriptive Studies in “Seputar Indonesia”, a Current Affairs Program in 

Rajawali Citra Televisi Indonesia) 

Syawali Ambia 

 

ABSTRACT 
Nowadays, television is having the most dramatic changes and development, 
especially with the rapid technology of cable television. Television programs are 
not only for the sake of entertainment, but to give information as well. Rajawali 
Citra Televisi Indonesia or RCTI was the first private television in Indonesia, 
which was established in 1988 and it was officially broadcasted in 1989.At that 
time, one of their first programs was “Seputar Indonesia”, which contains current 
affairs and features. For 27 years, “Seputar Indonesia” has been broadcasted 
consistently and its aim is to be always the number one choice of Indonesia’s 
television viewers. The methodology of the research is using a qualitative-
descriptive approach, which will try to find out how the news producers are 
creating the right, worthy strategy for the program and how to determine the news 
that they should produce and what things that are significant to be discussed in the 
newsroom.  

 

Key words: Producer’s Strategy, Television Program, Competency 

Program News, Seputar Indonesia.  
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