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STRATEGI KOMUNIKASI PEMASARAN SOSIAL PROGRAM
KEMENKEU MENGAJAR DALAM MEMBENTUK MINAT MENGAJAR
PARA RELAWAN KEMENKEU DI MASA PANDEMI COVID-19
Firmansyah Cendekia Utomo

ABSTRAK

Penelitian tentang strategi komunikasi pemasaran sosial Kemenkeu Mengajar di masa
pandemi Covid-19 bertujuan untuk mengetahui strategi komunikasi pemasaran sosial
Kemenkeu Mengajar di masa pandemi Covid-19 melalui analisis bauran pemasaran
sosial dan analisis situasi SWOT dari Kemenkeu Mengajar dalam rangka menarik
keberminatan para relawan di Kementerian Keuangan. Penelitian dilakukan
menggunakan metode kualitatif serta menggunakan data yang diperoleh dari studi
dokumentasi dan wawancara terhadap panitia Kemenkeu Mengajar 5 dan/atau 6.
Penulis mendeskripsikan strategi komunikasi pemasaran sosial Kemenkeu Mengajar
melalui eksplorasi komponen dari strategi komunikasi. Selain itu penulis juga
melakukan identifikasi atas bauran pemasaran dan analisis SWOT dari Kemenkeu
Mengajar di masa pandemi Covid-19. Penelitian ini menghasilkan simpulan bahwa
Kemenkeu Mengajar telah melakukan perencanaan komunikasi pemasaran dengan
melakukan analisis bauran pemasaran sebagai komponen penggerak kegiatan
pemasaran, analisis SWOT sebagai dasar penetapan strategi, dan dilanjutkan dengan
pelaksanaan strategi komunikasi pemasaran sosial yang dilaksanakan terhadap
khalayak melalui media-media milik Kemenkeu Mengajar.

Kata kunci: strategi komunikasi pemasaran sosial, kegiatan kerelawanan, pandemi
Covid-19
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THE SOCIAL MARKETING COMMUNICATIONSTRATEGY OF
KEMENKEU MENGAJAR IN BUILDING THE INTEREST OF THE
VOLUNTEER TO TEACH IN THE TIME OF THE COVID-19 PANDEMIC

Firmansyah Cendekia Utomo

ABSTRACT

Research on the Kemenkeu Mengajar's social marketing communication strategy
during the Covid-19 pandemic aims to determine the Kemenkeu Mengajar's social
marketing communication strategy during the Covid-19 pandemic through analysis of
the social marketing mix and SWOT situation analysis from the Kemenkeu Mengajar
in order to attract the interest of volunteers at the Ministry of Finance. The research
was conducted using qualitative methods and the data was obtained from
documentation studies and interviews with the Kemenkeu Mengajar 5 and/or 6
volunteer. The writer describes the Ministry of Finance Teaching's social marketing
communication strategy through exploration of the components of the communication
strategy. The author also identifying the marketing mix and SWOT analysis of
Kemenkeu Mengajar in the time of the covid-19 pandemic. This research concludes
that Kemenkeu Mengajar has carried out marketing communication planning by
analyzing the marketing mix as a driving component of marketing activities, SWOT
analysis as the basis for determining strategy, and continued with the implementation
of social marketing communication strategies that are carried out to the audience
audience through the media owned by Kemenkeu Mengajar.

Keyword: social marketing communication strategy, volunteer activities, Covid-19

pandemic
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