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PENGARUH KEGIATAN EVENT MARKETING
ALLO BANK FESTIVAL UNTUK MEMBENTUK AWARENESS

Maurizka Awanda

ABSTRAK

Penelitian yang menggunakan teori special event dan brand awareness ini
memiliki tujuan untuk mengetahui bagaimana pengaruh dan seberapa besar
pengaruhnya special event Allo Bank Festival untuk membentuk awareness.
Menggunakan pendekatan kuantitatif dengan melibatkan 192 pengunjung Allo
Bank Festival 2022 melalui kuesioner sebagai sampel yang dikumpulkan dengan
teknik sampling convenience sampling methode, dan dibantu dengan software
IBM SPSS Statistics 27 dalam pengolahan data. Hasil penelitian menunjukan
bahwa adanya korelasi yang sangat kuat antara Variabel X (special event)
terhadap Variabel Y (brand awareness) dengan koefisien determinasi diperoleh
R Square sebesar 0,495. Hal ini berarti 49,5% brand awareness dipengaruhi
oleh special event, sedangkan sisanya yaitu 50,5% dipengaruhi oleh faktor
lainnya yang tidak diteliti dalam penelitian ini. Berdasarkan hasil uji korelasi
antara komponen Variabel X (special event) terhadap Variabel Y (brand
awareness) didapatkan bahwa responden yang mengetahui dengan baik
komponen product, price, place, dan promotion berada pada tingkatan
recognition, sedangkan komponen public relation sudah berada pada tingkatan
consumption.

Kata kunci: event marketing, special event, brand awareness, Allo Bank
Festival.
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THE IMPACT OF THE MARKETING EVENT ACTIVITY
ALLO BANK FESTIVAL CREATES AWARENESS

Maurizka Awanda

ABSTRACT

This research, which uses the special event theory and brand awareness theory,
aims to determine the influence and extent of the influence of the Allo Bank
Festival special event on building awareness. Using a quantitative approach,
involving 192 visitors of the Allo Bank Festival 2022 through a questionnaire as
a sample collected using the convenience sampling method, and assisted by IBM
SPSS Statistics 27 in data processing. The results showed a strong correlation
between Variable X (special event) and Variable Y (brand awareness) with a
determination coefficient of R Square of 0.495. This means that 49.5% of brand
awareness is influenced by the special event, while the remaining 50.5% is
influenced by other factors not studied in this research. Based on the correlation
test results between the components of Variable X (special event) and Variable
Y (brand awareness), it was found that respondents who were well aware of the
components of product, price, place, and promotion were at the recognition
level, while the public relation component was already at the consumption level.

Kata kunci: event markeing, special event, brand awareness, Allo Bank Festival.
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