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PENGARUH ENVIRONMENTAL KNOWLEDGE, ECO-LABEL & 

PERCEIEVED QUALITY TERHADAP GREEN AWARENESS PADA 

PRODUK LOVE BEAUTY AND PLANET 

Gadies Marsha Anafera 

 

ABSTRAK 

 

Penelitian ini memiliki tujuan untuk mengetahui seberapa besar pengaruh yang 

diberikan oleh variabel Environmental Knowledge, Eco Label dan Perceived 

Quality terhadap variabel Green Awareness yang dimiliki oleh konsumen produk 

ramah lingkungan yaitu Love Beauty and Planet. Metode yang digunakan dalam 

penelitian ini merupakan kuantitatif dengan survey yang disebarkan kepada 107 

konsumen pengguna produk Love Beauty and Planet dan data diolah menggunakan 

bantuan software SPSS. Temuan dalam penelitian ini merupakan Environmental 

Knowledge dan Eco Label tidak berpengaruh signifikan dan negatif sedangkan 

Perceived Quality berpengaruh signifikan dan positif. Penelitian ini dapat menjadi 

bahan pengkajian bagi pelaku usaha maupun peneliti lainnya dalam lingkup Green 

Marketing. 

 

Kata kunci: Green Marketing, Environmental Knowledge, Eco Label, Perceived 

Quality, Green Awareness. 
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THE INFLUENCE OF ENVIRONMENTAL KNOWLEDGE, ECO LABEL 

& PERCEIVED QUALITY ON GREEN AWARENESS IN LOVE BEAUTY 

AND PLANET PRODUCTS 

Gadies Marsha Anafera 

 

ABSTRAK 

 

This study aims to find out how much influence is exerted by Environmental 

Knowledge, Eco Label & Perceived Quality variables on Green Awareness variable 

owned by consumers of eco-friendly products, namely Love Beauty and Planet. The 

method used in this study is a quantitative which was distributed to 107 respondents 

who use Love Beauty and Planet products and the data was processed using SPSS 

software. The findings in this study are that Environmental Knowledge and Eco 

Label do not have a significant and negative effect, while Perceived Quality has a 

significant and positive effect. This research can be used as study material for the 

company and other researchers within the scope of Green Marketing.  

 

Keywords: Green Marketing, Environmental Knowledge, Eco Label, Perceived 

Quality, Green Awareness. 
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