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ABSTRAK  

 

Perkembangan penyebaran informasi pada era modern kini semakin maju seiring 

dengan adanya perkembangan teknologi. Kabupaten Bogor dalam hal ini 

memanfaatkan penggunaan teknologi informasi salah satunya diterapkan oleh 

Badan Penanggulangan Bencana Daerah Kabupaten Bogor untuk menyebarkan 

informasi mengenai bencana alam menggunakan akun Instagram @bpbdkabbogor. 

Penelitian ini menggunakan metode kualitatif dan bertujuan untuk mengetahui 

manfaat akun @bpbdkabbogor dalam menyebarkan informasi mengenai bencana 

alam di Kabupaten Bogor ditinjau dari teori Uses and Gratification. Data penelitian 

diperoleh setelah melakukan observasi, wawancara, studi pustaka dan dokumentasi 

mengenai akun Instagram @bpbdkabbogor. Hasil penelitian berdasarkan enam 

informan sebagai followers & active audience akun Instagram @bpbdkabbogor, 

dapat diketahui bahwa para informan setuju bahwa penyebaran informasi terkait 

bencana alam di Kabupaten Bogor sudah tepat. Terbukti dari respon para informan 

yang menunjukkan ketertarikan serta kepuasan terhadap informasi seputar daerah 

rawan bencana, kejadian bencana dan potensi bencana. Ketertarikan beberapa 

informan terhadap akun Instagram @bpbdkabbogor juga disebabkan oleh kemasan 

dari unggahan yang menarik seperti unggahan menarik, infografis lengkap, isi 

pesan mudah dipahami, informasi terkini dan akun terverifikasi oleh Instagram.   

 

Kata Kunci: Instagram, Aktivitas Khalayak, Media Sosial, Kabupaten Bogor, Uses 

and Gratification.  
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INSTAGRAM ANALYSIS OF REGIONAL DISASTER MANAGEMENT 

AGENCY (BPBD) AS A MEDIA FOR DISSEMINATION OF NATURAL 

DISASTER INFORMATION IN BOGOR DISTRICT VIEWED FROM USES 

AND GRATIFICATION THEORY 

  

Rizky Kesuma Bangsa  

 
  

ABSTRACT  

  

The development of information dissemination in the modern era is now 

increasingly advanced along with technological developments. Bogor Regency in 

this case takes advantage of the use of information technology, one of which is 

applied by Bogor district regional disaster agency to disseminate information about 

natural disasters uses their Instagram account @bpbdkabbogor. This study uses a 

qualitative method and aims to determine the benefits of the @bpbdkabbogor 

account in disseminating information about natural disasters in Bogor district in 

terms of the Uses and Gratification theory. The research data was obtained after 

conducting observations, interviews, literature studies and documentation 

regarding the Instagram account @bpbdkabbogor. The results of the research 

based on six informants as followers & active audiences of the @bpbdkabbogor 

Instagram account, it can be seen that the informants agree that the dissemination 

of information related to natural disasters in Bogor district is appropriate. 

Evidenced by the responses of the informants who showed interest and satisfaction 

with information about disasterprone areas, disaster events and potential disasters. 

The interest of several informants to the Instagram account @bpbdkabbogor was 

also caused by the packaging of attractive uploads such as interesting uploads, 

complete infographics, easy to understand message content, up-to-date information 

and accounts verified by Instagram.  

  

  

Keywords: Instagram, Active Audience,Social Media, Kabupaten Bogor,Uses and 

Gratification.  
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