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Pengaruh Green Brand Image, Green Awareness, Green Advertising dan
Ecological Knowledge Terhadap Green Purchase Behavior dengan Green
Purchase Intention sebagai Variable Moderasi (Studi Kasus Pada Konsumen
Produk Garnier)

Rizki Nurmena

ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh green brand image,
green awareness, green advertising dan ecological knowledge terhadap green
purchase behavior dengan green purchase intention sebagai variabel moderasi.
Penelitian ini menggunakan pendekatan kuantitatif deskriptif dengan metode
survei melalui kuesioner online yang disebarkan kepada followers Instagram
official Garnier Indonesia dengan menggunakan teknik probability sampling
dengan perolehan responden sebanyak 101 responden. Teknik analisis data
yang digunakan adalah uji instrumen, analisis deskriptif, uji asumsi klasik, uji
analisis jalur, koefisien determinasi dan uji hipotesis dengan menggunakan
SPSS 27. Hasil dari penelitian ini menunjukkan bahwa green brand image,
green advertisin dan ecological knowledge berpengaruh signifikan terhadap
green purchase intention namun green awareness tidak berpengaruh signifikan
terhadap green purchase intention dan green purchase intention belum dapat
memoderasi variabel-variabel independen terhadap variabel green purchase
behavior.

Kata Kunci: Green Brand Image, Green Awareness, Green Advertising,
Ecological Knowledge, Green Purchase Intention, Green Purchase Behavior
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The Effect of Green Brand Image, Green Awareness, Green Advertising and
Ecological Knowledge on Green Purchase Behavior with Green Purchase
Intention as a Moderating Variable (Case Study on Garnier Consumers)

Rizki Nurmena

ABSTRAK

This study aims to analyze the effect of green brand image, green awareness,
green advertising and ecological knowledge on green purchasing behavior with
green purchase intention as a moderating variable. This research uses a descriptive
quantitative approach with a survey method through an online questionnaire
distributed to Garnier Indonesia's official Instagram followers using probability
sampling techniques with the acquisition of 101 respondents. The data analysis
techniques used are instrument test, descriptive analysis, classical assumption test,
path analysis test, coefficient of determination and hypothesis testing using SPSS
27. The results of this study indicate that green brand image, green advertising and
ecological knowledge have a significant effect on green purchase intention but
green awareness has no significant effect on green purchase intention and green
purchase intention cannot moderate the independent variables on the green
purchase behavior variable.

Keywords: Green Brand Image, Green Awareness, Green Advertising, Ecological
Knowledge, Green Purchase Intention, Green Purchase Behavior
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