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ANALISIS PENERAPAN LIVE STREAMING SHOPEE DAN DIGITAL
MARKETING TERHADAP PENINGKATAN PENJUALAN DI PT. ERJU
DERMATOLOGI INDONESIA

Diva Azalia

ABSTRAK

Tujuan Penelitian ini adalah untuk mengetahui serta menganalisis penerapan live
streaming shopee dan digital marketing terhadap peningkatan penjualan di PT.
Erju Dermatologi Indonesia. Penelitian ini menggunakan metode penelitian
deskriptif dengan pendekatan kualitatif. Teknik pengumpulan data yang dilakukan
pada penelitian ini menggunakan metode wawancara. Berdasarkan hasil penelitian
Live Streaming dan Digital Marketing berpengaruh terhadap peningkatan
penjualan di PT. Erju Dermatologi Indonesia.

Kata kunci: Live Streaming, Digital Marketing, Peningkatan Penjualan
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ANALYSIS OF THE APPLICATION OF LIVE STREAMING SHOPEE AND
DIGITAL MARKETING TO INCREASING SALES AT PT. ERJU
DERMATOLOGY INDONESIA

Diva Azalia

ABSTRACT

The purpose of this study was to find out and analyze the application of live
streaming shopee and digital marketing to increasing sales at PT. Erju
Dermatology Indonesia. This study used a descriptive research method with a
qualitative approach. Data collection techniques were carried out in this study
using the interview method. Based on the research results, Live Streaming and

Digital Marketing have an effect on increasing sales at PT. Erju Dermatology
Indonesia.

Keywords: Live Streaming, Digital Marketing, Increased Sales
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