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THE EFFECT OF RELATIONSHIP MARKETING AND SPECIAL PRICE
ON CUSTOMER RETENTION
(As Study Of Convenience Store Circle K at Bintaro Region)
Rangga Dasa Cipta Noor, Muchsin S. Shihab, Ph.D?

ABSTRACT

This research aims to test the effect of relationship marketing and special price on
customer retention. The data were collected from 150 customers of Circle K at
Bintaro through a survey with purposive sampling technique and used structured
questionnaires. Multiple regression analysis was employed to analysed the data.
The result showed that relationship marketing and special price have positive and

significant impact on customer retention.

Keywords: relationship marketing, special price, customer retention.
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PENGARUH RELATIONSHIP MARKETING DAN SPECIAL PRICE PADA
CUSTOMER RETENTION
(Sebagai Kajian Pada Convenience Store Circle K Di Wilayah Bintaro)
Rangga Dasa Cipta Noor!, Muchsin S. Shihab, Ph.D?

ABSTRAK

Penelitian ini ditujukan untuk menguji pengaruh relationship marketing dan
special price pada customer retention. Data dikumpulkan dari 150 pelanggan
Circle K di Bintaro melalui survey dengan teknik purposive sampling dan
menggunakan kuesioner terstruktur. Data dianalisis menggunakan analisis regresi
linier berganda. Hasilnya menunjukan bahwa relationship marketing dan special
price berpengaruh secara positif dan signifikan pada customer retention.

Kata kunci: relationship marketing, special price, customer retention.
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