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“Komodifikasi dalam Proses Produksi Talkshow X tvOne 
 

(Kasus Ferdy Sambo)” 
 

Dwi Anggia Ritmadhini 
 

--------------------------------------------------------------------------------- 
 

Abstrak 
 

Industri televisi menjadi komoditas yang tak lepas dari peran kapitalis di 
dalamnya. Sehingga media massa mengesampingkan peran dan fungsi 
sesungguhnya untuk memberikan tayangan edukatif, menghibur dan 
bermanfaat bagi penonton. Masifnya praktik komodifikasi tayangan TV 
mempertajam praktik ekonomi politik media. Inilah yang terjadi pada proses 
produksi tayangan talkshow X di tvOne yakni adanya praktik komodifikasi isi, 
penonton serta komodifikasi pekerja media khususnya para penanggung jawab 
talkshow X. Penelitian ini bertujuan melihat bagaimana praktik komodifikasi 
isi, komodifikasi khalayak dan komodifikasi pekerja pada proses produksi 
talkshow X, khususnya berkaitan dengan tema pembunuhan Brigadir Yoshua 
Hutabarat. Penelitian dilakukan dengan pendekatan kualitatif paradigma kritis. 
Paradigma kritis digunakan untuk membongkar ketiga praktik komodifikasi 
dalam proses produksi talkshow X tvOne. Metode pengumpulan data dilakukan 
dengan wawancara mendalam serta observasi dokumen. Narasumber utama 
dalam penelitian ini adalah penanggung jawab program talkshow X, yakni 
manajer, produser, asisten produser talkshow X serta manajer programing 
tvOne. Hasil penelitian menunjukkan bahwa tayangan dan data penonton 
talkshow X dijadikan komoditas yang memiliki nilai jual dan mendatangkan 
keuntungan. Eksploitasi pekerja media terutama penanggung jawab program 
talkshow X juga terjadi. Riset ini terbatas pada praktik ekonomi politik dalam 
proses produksi talkshow X saja dengan tema terkait kasus pembunuhan 
Brigadir Yoshua Hutabarat yang melibatkan petinggi Polri Irjen. Pol. Ferdy 
Sambo. 

Kata Kunci: ekonomi politik media, Ferdy Sambo, komodifikasi, produksi 
talkshow televisi, Vincent Mosco 
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“Commodification in the Production Process of Talkshow X tvOne 

(The Ferdy Sambo Case)” 

Dwi Anggia Ritmadhini 
 
 

Abstract 
 

The media industry has become a commodity that is inseparable from the role of 
capitalism within it, including the television industry. As a result, mass media 
neglects its true role and function to provide educational, entertaining, and beneficial 
broadcasts to the audience. The mass commodification practice of TV broadcasts 
sharpens the practice of media political economy. This is what happens in the 
production process of talkshow X on tvOne, namely the practice of commodifying 
content, audience, and media workers, especially the stakeholders of talkshow X. 
This research aims to examine how the commodification practices of content, 
audience, and workers occur in the production process of talkshow X, especially 
related to the theme of the murder of Brigadier Yoshua Hutabarat. This research was 
conducted using a qualitative approach with a critical paradigm. The critical 
paradigm is used to uncover the three commodification practices in the production 
of talkshow X. Data collection methods were conducted through in-depth interviews 
and document observation. The main informants in this study were stakeholders of 
the talkshow X program, including the manager, producer, assistant producer of 
talkshow X, and the programming manager of tvOne. The results show that the 
broadcasts and audience data of talkshow X are commodified commodities that have 
commercial value and bring profits to the company. Exploitation of media workers 
also occurs towards stakeholders of the talkshow X program. This research is limited 
to the political economy practices in the production process of talkshow X only, 
with a theme related to the case of the murder of Brigadier Yoshua Hutabarat 
involving the senior Indonesian National Police official, Inspector General Ferdy 
Sambo. 

 
 

Keywords: media political economy, Ferdy Sambo, commodification, TV talkshow 

production, Vincent Mosco 
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