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 “PRAKTIK PEKERJA DIGITAL NEWS DAILY DI YOUTUBE 

KOMPAS.COM” 

Khairun Alfisyahri. MJ 

 

ABSTRAK 

Di era digital, sejumlah media baik televisi maupun online salah satunya 

menggunakan YouTube untuk mendistribusikan konten-kontennya. YouTube 

menjadi sumber informasi baru dan media promosi, bahkan mendapatkan 

keuntungan alternatif. Penelitian ini bertujuan untuk mengetahui bagaimana 

praktik pekerja digital news daily di YouTube Kompas.com dan mengetahui 

dampaknya terhadap kualitas pemberitaan. Pandangan Fuchs terhadap pekerja 

digital dijadikan dasar penelitian. Penelitian ini merupakan penelitian kualitatif 

dengan pengumpulan data berupa wawancara mendalam, observasi dan studi 

dokumentasi. Hasil penelitian ini menunjukkan terjadinya praktik pekerja digital 

yang eksploitatif. Koersi terjadi ketika pekerja digital mau tidak mau menerima 

beban kerja yang bertubi-tubi namun tidak sebanding dengan upah yang diterima. 

Jika menolak, maka siap dipecat. Tatkala menjalankan beban kerja tersebut, 

pekerja digital mengalami alienasi. Mereka kehilangan waktu untuk menjalani 

kehidupan domestiknya. Lebih jauh, terjadi apropriasi terhadap konten-konten 

yang mereka hasilkan. Perusahaan menguasai segala keuntungan dari views dan 

traffic tinggi yang dihasilkan oleh para pekerja.  

Kata kunci: pekerja digital, Christian Fuchs, ekonomi politik media, YouTube, 

Kompas.com 
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“DIGITAL NEWS DAILY WORKER PRACTICES ON YOUTUBE 

KOMPAS.COM” 

Khairun Alfisyahri. MJ 

 

ABSTRACT 

In the digital era, a number of media, both television and online, one of which 

uses YouTube to distribute its content. YouTube has become a new source of 

information and promotional media, even gaining alternative profits. This research 

aims to find out the practices of daily digital news workers on YouTube 

Kompas.com and find out their impact on the quality of reporting. Fuchs' views 

on digital workers were used as the basis for the research. This research uses a 

qualitative with data collection in the form of in-depth interviews, observation and 

documentation studies. The results of this research indicate the occurrence of 

exploitative digital worker practices. Coercion occurs when digital workers 

inevitably accept a continuous workload that is not commensurate with the wages 

they receive. If you refuse, you are ready to be fired. When carrying out this 

workload, digital workers experience alienation. They lose time to live their 

domestic life. Furthermore, there is appropriation of the content they produce. The 

company controls all the profits from the high views and traffic generated by the 

workers. 

Keywords: digital workers, Christian Fuchs, media political economy, YouTube, 

Kompas.com 

 

 

 

 



  Universitas Bakrie 

viii 
 

DAFTAR ISI 

HALAMAN PERNYATAAN ORISINALITAS ................................................. i 

HALAMAN PENGESAHAN ............................................................................... ii 

KATA PENGANTAR .......................................................................................... iii 

HALAMAN PERNYATAAN PERSETUJUAN PUBLIKASI.......................... v 

ABSTRAK ............................................................................................................ vi 

DAFTAR GAMBAR ............................................................................................ xi 

DAFTAR BAGAN ............................................................................................... xii 

DAFTAR TABEL .............................................................................................. xiii 

BAB 1 ..................................................................................................................... 1 

PENDAHULUAN .................................................................................................. 1 

1.1 Latar Belakang .............................................................................................. 1 

1.2 Rumusan Masalah ....................................................................................... 12 

1.3Tujuan Penelitian .......................................................................................... 12 

1.4 Manfaat Penelitian ....................................................................................... 12 

1.4.1 Manfaat Teoretis ................................................................................. 12 

1.4.2 Manfaat Praktis .................................................................................. 12 

BAB II .................................................................................................................. 13 

TINJAUAN PUSTAKA ...................................................................................... 13 

2.1 Tinjauan Pustaka ......................................................................................... 13 

2.1.1 Praktik Pekerja Digital ...................................................................... 13 

2.2.2 Media Baru (New Media) ......................................................................... 18 

2.2.3 Manajemen Redaksi Media Daring .......................................................... 27 

2.2 Penelitian Sebelumnya dan Pernyataan Kebaruan ...................................... 32 

2.2.1 Penelitian-penelitian Sebelumnya ..................................................... 32 

2.2.2 Pernyataan Kebaruan ........................................................................ 53 



  Universitas Bakrie 

ix 
 

2.3 Model Kerangka Pemikiran ......................................................................... 53 

BAB III ................................................................................................................. 55 

METODOLOGI PENELITIAN ........................................................................ 55 

3.1 Desain dan Pendekatan ................................................................................ 55 

3.2 Subjek dan Objek Penelitian ....................................................................... 55 

3.3 Pengumpulan Data ...................................................................................... 58 

3.3.1 Data Primer ..................................................................................... 58 

3.3.2 Data Sekunder ................................................................................. 58 

3.3.3 Teknik Pengumpulan Data .............................................................. 59 

3.4 Analisis Data ............................................................................................... 60 

3.5 Triangulasi Data .......................................................................................... 61 

BAB IV ................................................................................................................. 63 

TRANSFORMASI KOMPAS.COM KE DIGITAL ........................................ 63 

4.1 Profil Kompas.com ...................................................................................... 63 

4.2 Kompas.com Menggunakan Media Sosial .................................................. 66 

4.3 YouTube Kompas.com ................................................................................ 73 

BAB V ................................................................................................................... 84 

PRAKTIK PEKERJA DIGITAL ...................................................................... 84 

5.1 Penyajian Data ............................................................................................. 84 

5.1.1 Koersi ................................................................................................... 85 

5.1.2 Alienasi ................................................................................................. 97 

5.1.3 Apropriasi .......................................................................................... 103 

5.2 Pembahasan dan Diskusi ........................................................................... 110 

BAB VI ............................................................................................................... 116 

KESIMPULAN DAN SARAN ......................................................................... 116 

6.1 KESIMPULAN ......................................................................................... 116 



  Universitas Bakrie 

x 
 

6.2 Keterbatasan Penelitian ............................................................................. 118 

6.3 Saran dan Implikasi ................................................................................... 118 

6.3.1 Teoretis .............................................................................................. 118 

6.3.2 Praktis ................................................................................................ 119 

DAFTAR PUSTAKA ........................................................................................ 120 

LAMPIRAN ....................................................................................................... 130 

 



  Universitas Bakrie 

xi 
 

DAFTAR GAMBAR 

Gambar 1.1 Data pengguna internet dan media sosial di Indonesia Tahun 2023 ...............  2 

Gambar 1.2 Data media online yang paling banyak dibaca oleh audience 2023 ...............  4 

Gambar 1.3 Visual interaktif kompas/VIK .........................................................................  6 

Gambar 1.4 YouTube Kompas.com....................................................................................  8 

Gambar 4.1 Logo Kompas.com ..........................................................................................  65 

Gambar 4.2 VIK (Visual interaktif kompas).......................................................................  67 

Gambar 4.3 Instagram Kompas.com ...................................................................................  68 

Gambar 4.4 Instagram story dan swipe up ..........................................................................  70 

Gambar 4.5 Highlight Instagram Kompas.com ..................................................................  71 

Gambar 4.6 Instagram kompas travel .................................................................................  71 

Gambar 4.7 Facebook Kompas.com ...................................................................................  72 

Gambar 4.8 The world most used social platform ..............................................................  74 

Gambar 4.9 Alur produksi pengelolaan YouTube ..............................................................  83 

Gambar 5.1 Rundown news daily YouTube Kompas.com .................................................  89 

Gambar 5.2 Jadwal kerja tim news daily YouTube Kompas.com ......................................  99 

Gambar 5.3 Program khusus “Nusaraya” Kompas.com ..................................................... 106 

Gambar 5.4 Program brigade Kompas.com ........................................................................ 108 

Gambar 5.5 Konten internasional Kompas.com ................................................................. 109 

Gambar 5.6 Praktik pekerja digital Kompas.com ............................................................... 110 

Gambar 5.7 Traffic Kompas.com ........................................................................................ 115 

Gambar 5.8 Traffic Kompas.com ........................................................................................ 115 

Gambar 5.9 Pendapatan YouTube Kompas.com ................................................................ 116 

  



  Universitas Bakrie 

xii 
 

DAFTAR BAGAN 

 

Bagan 2.1 Kerangka pemikiran peneliti ..............................................................................  54 

 

 

  



  Universitas Bakrie 

xiii 
 

DAFTAR TABEL 

Tabel 2.2 Penelitian sebelumnya yang relevan ...................................................................  44 


