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PENERAPAN EMPLOYER BRANDING DAN EMPLOYER
ATTRACTIVENESS TERHADAP MINAT PELAMAR

(STUDI KASUS: KOMPAS GRAMEDIA)
Dinda Khairunissat

ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh employer branding dan
employer attractiveness terhadap minat generasi millenial untuk melamar
pekerjaan di Kompas Gramedia. Variabel employer branding menilai pada
kegiatan mempromosikan situasi lingkungan kerja Kompas Gramedia yang diukur
melalui pengetahuan generasi millenial terhadap Kompas Gramedia sebagai
pemberi kerja, yang meliputi keakraban perusahaan, reputasi, dan citra perusahaan
sebagai tempat untuk bekerja. Variabel employer attractiveness menilai pada daya
tarik generasi millenial terhadap Kompas Gramedia yang diukur melalui lima
dimensi pada employer attractiveness scale (EmpAt), yang terdiri dari interest
value, social value, economic value, development value, dan application value.
Dan variabel minat pelamar diukur pada tahap perilaku karyawan potensial
terhadap minat untuk melamar pekerjaan, yaitu employer recognition, employer
consideration, dan employer of choice. Penelitian ini menggunakan pendekatan
kuantitatif dengan menyebarkan kuesioner kepada generasi millenial yang
merencanakan memulai karir atau sedang merencanakan untuk mencari pekerjaan
baru. Berdasarkan hasil kuesioner yang disebarkan pada 105 responden
menunjukkan bahwa employer branding dan employer attractiveness berpengaruh
secara positif dan signifikan terhadap minat generasi millenial untuk melamar
pekerjaan di Kompas Gramedia. Penelitian ini menyimpulkan bahwa dengan
menginformasikan serta mengkomunikasikan situasi lingkungan kerja perusahaan
dapat membuat perusahaan lebih dikenali dan karyawan potensial mampu
menggambarkan keunikan dan identitas perusahaan yang dianggap menarik dan
menjadikan keputusan untuk melamar pekerjaan di perusahaan.

Kata Kunci : Kompas Gramedia, Employer Branding, Employer Attractiveness,

Minat Melamar Pekerjaan, Generasi Millenial

*Mahasiswi Program Studi Manajemen Universitas Bakrie
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THE IMPLEMENTATION OF EMPLOYER BRANDING AND
EMPLOYER ATTRACTIVENESS TO THE APPLICANT INTEREST

(CASE STUDY: KOMPAS GRAMEDIA)
Dinda Khairunissat!

ABSTRACT

This study aimed to determine the effect of employer branding and employer
attractiveness to millenial generation’s interest to apply for job in Kompas
Gramedia.The employer branding variable assesses the promoting work environment
activity of Kompas Gramedia as measured through millenial generation’s knowledge
to Kompas Gramedia as the employer, which includes the employer familiarity,
employer reputation and employer image as a place to work. The employer
attractiveness assesses millenial generation’s attractiveness of Kompas Gramedia as
measured by the five dimensions of the employer attractiveness scale (EmpAt), which
consists of interest value, social value, economic value, development value, and
application value. And applicant interest variable is measured at the stage of
potential employee behavior toward the interest to apply for the job, i.e employer
recognition, employer consideration and employer of choice. This study uses a
quantitative approach by spreading the questionnaire to a millenial generation who
planning for start the career or planning to find a new job. Based on the results of
questionnaires which distributed to 105 respondents showed that employer branding
and employer attractiveness positively and significantly influence the interest of
millenial generation to apply for jobs in Kompas Gramedia. This study concludes that
informing and communicating the work environment of a company can make the
company more recognizable and the potential employees are able to describe the
uniqueness and indentity of company that is considered attractive and make the
decision to apply for job in the company.

Keywords : Kompas Gramedia, Employer Branding, Employer Attractiveness,

Intention to Apply for Job, Millenial Generation

‘Student of University Bakrie, Management Major
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