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THE EFFECT OF BUNDLING AND UNBUNDLING PRICING TOWARD 

PURCHASE DECISION OF AYAM GORENG FATMAWATI 

RESTAURANT 

Kustantia Destrianti
1
 

 

 

 

ABSTRACT 

 

 

This research aims to analyze the effect of bundling and unbundling pricing 

strategy towards purchase decision. Both primary and secondary data were 

employed. The primary data were obtained directly from the consumers Ayam 

Goreng Fatmawati restaurant using questionnaire. Structual Equation Modelling 

(SEM) with the help of AMOS software version 18 was used as analysis tool. 

Using purposive sampling, 170 samples were obtained. 

The result showed that bundling pricing strategy had a positive and significant 

influence on the purchase decision. However, unbundling pricing strategy did not 

significantly influence purchase decision. 

 

 

 

Keywords: unbundling, bundling, purchase decision and ayam goring fatmawati 

restaurant. 
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ABSTRAK 

 

 

Penelitian ini bertujuan untuk menganalisis pengaruh strategi harga paket dan  

non-paket terhadap keputusan pembelian. Data primer dan sekunder digunakan 

dalam penelitian ini. data primer diperoeh langsung dari restoran Ayam Goreng 

Fatmawati menggunakan kuisioner. Model analisis yang digunakan adalah 

Structural Equation Modeling (SEM) dengan bantuan software AMOS 18. 

Sampel yang digunakan dalam penelitian ini berjumlah 170 responden yang 

merupakan pelanggan restoran Ayam Goreng Fatmawati di wilayah Jakarta 

Dari hasil penelitian menggunakan Structural Equation Modeling (SEM), 

didapatkan hasil bahwa bundling memiliki pengaruh positif dan signifikan 

terhadap keputusan pembelian. Sedangkan dimensi unbundling tidak berpengaruh 

signifikan terhadap keputusan pembelian. 

 

Kata kunci: unbundling, bundling, keputusan pembelian dan restoran ayam 

goreng fatmawati. 
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