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ABSTRACK 
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Taiwan carries out gastrodiplomacy through its superior product in the form of Bubble 

Tea, Taiwan carries out gastrodiplomacy by utilizing its soft power to increase 

attractiveness and cultural influence so as to increase interaction and relations. The role 

of the Taiwanese government in carrying out gastrodiplomacy is also by including Bubble 

Tea in Taiwan's "All in Good Taste Savor the Flavors of Taiwan" campaign which makes 

bubble tea as a gastrodiplomacy tool in Indonesia with the opening of bubble tea outlets. 

Gastrodiplomacy is one of the Taiwanese government's efforts to promote its nation 

branding in a different way that is more easily accepted by the foreign public, namely 

through boba tea drinks. The status of Taiwan has been a very complicated issue in both 

international law and international relations for decades due to the One China Policy. This 

policy has limited Taiwan's diplomatic activities and relations, so more flexible 

diplomacy is needed. Through gastrodiplomacy, boba tea is not only effective in 

enhancing Taiwan's credibility but also forming a positive image for its nation 

internationally. Taiwan pays great attention to economic relations and cultural exchanges 

without formal diplomatic ties. Taiwan's main goal is to gain recognition that Taiwan is 

a country of its own that is not part of any other country. One alternative strategy is to 

optimize its culinary potential through gastrodiplomacy, namely with bubble tea drinks 

that are currently popular and able to increase Taiwan's competitive identity in the 

international eye, especially Indonesia. The gastrodiplomacy strategy is able to create 

opportunities and economic improvement for Taiwan both in terms of economic 

investment and open up other economic cooperation opportunities in Indonesia. 

Key Words: Gastrodiplomacy, Diplomacy, Competitive Identity 
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