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ANALISIS BRAND ENGAGEMENT SPOTIFY WRAPPED 2023
DALAM MENCIPTAKAN ELECTRONIC WORD OF MOUTH
(Studi Kasus pada Instagram @spotifyid)

Nadya Khairia

ABSTRAK

Spotify Wrapped adalah kampanye tahunan yang merangkum aktivitas musik
pengguna sepanjang tahun, menawarkan pengalaman yang sangat personal dan
menarik bagi penggunanya. Penelitian ini bertujuan untuk menganalisis bagaimana
Brand Engagement Spotify Indonesia melalui kampanye Spotify Wrapped 2023
dapat menciptakan Electronic Word of Mouth (¢eWOM) dan menggunakan metode
kualitatif dengan pendekatan studi kasus serta observasi. Data dikumpulkan melalui
wawancara mendalam dengan empat informan yang aktif menggunakan Spotify
Wrapped sekaligus menjadi pengikut media sosial Instagram Spotify Indonesia,
serta menganalisis konten Instagram Spotify Indonesia. Hasil penelitian
menunjukkan bahwa Spotify Wrapped 2023 berhasil membangun brand
engagement melalui tiga dimensi yakni pada dimensi cognitive, emotional dan
behavioral. Lalu dalam konteks eWOM, peneliti menemukan bahwa infensity,
content, dan valance of opinion memainkan peran penting dalam menciptakan
eWOM. Kesimpulannya, Spotify Wrapped berhasil menciptakan brand
engagement yang kuat, yang pada akhirnya menghasilkan eWOM yang efektif. Hal
ini menunjukkan bahwa kampanye yang dipersonalisasi dan emosional dapat
menjadi alat yang ampuh dalam membangun brand engagement serta dengan
eWOM dapat meningkatkan visibilitas brand.

Kata Kunci: Spotify Wrapped, Instagram, Brand Engagement, Electronic Word of
Mouth (eWOM).
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ANALYSIS OF BRAND ENGAGEMENT SPOTIFY WRAPPED 2023 IN
CREATING ELECTRONIC WORD OF MOUTH
(Case Study on Instagram @spotifyid)

Nadya Khairia

ABSTRACT

Spotify Wrapped is an annual feature that summarizes a user's music activity
throughout the year, offering a highly personalized and engaging experience for its
users. This research aims to analyze how Spotify Indonesia Brand Engagement
through the Spotify Wrapped 2023 can create Electronic Word of Mouth (eWOM)
and uses qualitative methods with a case study and observation approach. Data
was collected through in-depth interviews with four informants who actively use
Spotify Wrapped and are followers of Spotify Indonesia's Instagram social media,
as well as analyzing Spotify Indonesia’s Instagram content. The research results
show that Spotify Wrapped 2023 has succeeded in building brand engagement
through three dimensions, namely the cognitive, emotional and behavioral
dimensions. Then in the context of eWOM, researchers found that intensity, content,
and valance of opinion play an important role in creating eWOM. In conclusion,
Spotify Wrapped succeeded in creating strong brand engagement, which ultimately
resulted in effective eWOM. This shows that personalized and emotional can be a
powerful tool in building brand engagement and eWOM can increase brand
visibility.

Keywords: Spotify Wrapped, Instagram, Brand Engagement, Electronic Word of
Mouth (eWOM).
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