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Pengaruh Program Promosi Taktikal Payday terhadap Kepuasan dan Behavioral 

Intention Pemegang Kartu Kredit Bank Mega di Marketplace Tokopedia 

Pahrul Rojih 

ABSTRAK 

Bank Mega adalah salah satu bank terkemuka di Indonesia yang telah 

dikenal luas oleh masyarakat, terutama dalam hal layanan keuangan dan perbankan. 

Sebagai salah satu bank yang menawarkan berbagai produk dan layanan, termasuk 

kartu kredit, Bank Mega terus berinovasi dalam strategi pemasaran dan promosi 

untuk mempertahankan dan menarik pelanggan. Salah satu strategi promosi taktikal 

yang telah diterapkan oleh Bank Mega adalah program promosi Payday. Program 

ini dirancang untuk menarik perhatian pemegang kartu kredit dengan menawarkan 

berbagai insentif, diskon, atau keuntungan khusus pada periode gajian atau payday, 

yang biasanya terjadi di pertengahan atau akhir bulan. 

Tujuan dari penelitian ini adalah untuk mengetahui pengaruh program 

promosi taktikal Payday terhadap kepuasan dan behavioral intention pemegang 

kartu kredit Bank Mega di marketplace Tokopedia. 

Penelitian ini menggunakan metode penelitian kuantitatif. Sampel yang 

digunakan yaitu sebanyak 80 responden orang yang berasal dari pemegang kartu 

kredit Bank Mega di marketplace Tokopedia. Peneliti menggunakan pengolahan 

data menggunakan structural equation modeling (SEM) dengan menggunakan 

pendekatan partial least squares (PLS). 

Hasil penelitian ini menunjukkan bahwa terdapat pengaruh program 

promosi taktikal Payday terhadap kepuasan dan behavioral intention pemegang 

kartu kredit Bank Mega di marketplace Tokopedia. Keterbatasan penelitian ini 

adalah waktu dan variabel yang terbatas, sehingga hasil penelitian ini belum bisa 

dijadikan gambaran kondisi sebenarnya di wilayah yang ada di Indonesia. 

 

Kata Kunci: Program Promosi Taktikal Payday, Kepuasan, Behavioral Intention, 

Marketplace. 
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The Impact of the Tactical Payday Promotion Program on Satisfaction and 

Behavioral Intention of Bank Mega Credit Card Holders on the Tokopedia 

Marketplace 

Pahrul Rojih 

ABSTRACT 

Bank Mega is one of the leading banks in Indonesia, widely recognised by 

the public, especially in terms of financial and banking services. As one of the banks 

offering various products and services, including credit cards, Bank Mega 

continuously innovates its marketing and promotional strategies to retain and 

attract customers. One of the tactical promotional strategies implemented by Bank 

Mega is the Payday promotion program. This program is designed to attract the 

attention of credit card holders by offering various incentives, discounts, or special 

benefits during payday periods, which typically occur in the middle or end of the 

month. 

The purpose of this research is to determine the impact of the tactical 

Payday promotion program on the satisfaction and behavioral intention of Bank 

Mega credit card holders on the Tokopedia marketplace. 

This research used a quantitative research method. The sample used 

consisted of 80 respondents who were Bank Mega credit card holders on the 

Tokopedia marketplace. The researcher processed the data using structural 

equation modeling (SEM) with a partial least squares (PLS) approach. 

The results of this study indicate that there is an impact of the tactical 

Payday promotion program on the satisfaction and behavioral intention of Bank 

Mega credit card holders on the Tokopedia marketplace. The limitations of this 

research include time and limited variables, so the results of this study cannot yet 

be considered a representation of the actual conditions in regions across Indonesia. 

 

Keywords: Tactical Payday Promotion Program, Satisfaction, Behavioral 

Intention, Marketplace.   
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