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ABSTRAK 

 

Penelitian ini bertujuan untuk menguji pengaruh kualitas produk, lokasi dan 

kualitas pelayanan terhadap minat beli di SPBU Rancakole Bandung. Data 

responden kuesioner diperoleh dari konsumen SPBU Rancakole Bandung. 

Penyebaran kuesioner secara langsung diberikan kepada ksonusmen yang 

melakukan pengisian menggunakan kuesioner manual dan google form terhadap 

180 responden. Hipotesis terhadap 3 hipotesis menggunakan analisis SEM PLS 

dengan SmartPLS 4. Pengujian terdiri dari Outer Model yaitu Uji Convergent 

Validity, Uji Discriminant Validity, Uji Average Variance Extracted (AVE), Uji 

Composite Realibility, Uji Cronbach Alpha dan Inner Model yaitu Bootstrapping. 

Hasil Pengujian menunjukan bahwa H1: Kualitas Produk berpengaruh positif dan 

signifikan terhadap Minat Beli. H2: Lokasi berpengaruh positif dan signifikan 

terhadap Minat Beli. H3: Kualitas Pelayanan berpengaruh positif dan signifikan 

terhadap Minat Beli. Penelitian ini diharapkan dapat memberikan masukan kepada 

seluruh manajemen SPBU untuk dapat mendorong Minat Beli serta berkontribusi 

yang baik bagi penelitian selanjutnya 

 

Kata kunci :  SPBU, Kualitas Produk, Lokasi, Kualitas Pelayanan, Minat Beli 
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ABSTRACT 

 

This study aims to investigate the influence of product quality, location, and service 

quality on purchase decisions at SPBU Rancakole Bandung. Data was collected 

from a survey of customers at SPBU Rancakole Bandung. The survey was 

distributed directly to customers who filled out the manual and Google Form 

questionnaire. The sample size consisted of 180 respondents. The hypotheses were 

tested using SEM PLS analysis with SmartPLS 4. The testing included Outer 

Model, which consisted of Convergent Validity, Discriminant Validity, Average 

Variance Extracted (AVE), Composite Reliability, Cronbach Alpha, and Inner 

Model, which included Bootstrapping. The results showed that H1: Product Quality 

has a positive and significant influence on Purchase Decisions. H2: Location has a 

positive and significant influence on Purchase Decisions. H3: Service Quality has 

a positive and significant influence on Purchase Decisions. This study is expected 

to provide insights to gas station management to effective influence customer 

buying intention and contribute positively to future research. 

 

Keywords :  Gas Station, Product Quality, Location, Service Quality, Buying 

interest 
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