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ABSTRAK 

 

Penelitian ini bertujuan untuk mengetahui bagaimana tanggapan, loyalitas konsumen 

dan pengaruh ekuitas merek terhadap loyalitas konsumen pasien monitor Philips. Data 

responden kuesioner diperoleh dari pengguna (end user) yaitu perawat yang bekerja di 

ruangan intensif di 5 rumah sakit vertikal di Jakarta. Penyebaran kuesioner dilakukan 

secara langsung terhadap 185 responden. Hipotesis terhadap 3 hipotesis menggunakan 

analisis SEM PLS dengan SmartPLS 3. Pengujian terdiri dari Outer Model yaitu Uji 

Convergent Validity, Uji Discriminant Validity, Uji Average Variance Extracted 

(AVE), Uji Composite Realibility, Uji Cronbach Alpha dan Inner Model yaitu 

Bootstrapping. Hasil Pengujian menunjukan bahwa H1: Kesadaran merek berpengaruh 

postifif dan signifikan terhadap loyalitas konsumen. H2: Asosiasi merek berpengaruh 

positif dan signifikan terhadap loyalitas konsumen. H3: Persepsi kualitas berpengaruh 

postif dan signifikan terhadap loyalitas konsumen. Penelitian ini diharapkan dapat 

memberikan masukan terhadap perusahaan sebagai strategi untuk meningkatkan 

loyalitas konsumen dan dapat memberikan manfaat yang baik bagi penelitian 

selanjutnya. 

 

Kata kunci : Ekuitas Merek, Kesadaran Merek, Asosiasi Merek, Persepsi Kualitas, 

Loyalitas Pelanggan. 
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ABSTRACT 

 

This research aims to find out how responses, consumer loyalty and brand equity 

influence consumer loyalty of Philips monitor patients. Questionnaire respondent data 

was obtained from end users, namely nurses who work in intensive care rooms in 5 

vertical hospitals in Jakarta. The questionnaire was distributed directly to 185 

respondents. Hypothesis for 3 hypotheses using SEM PLS analysis with SmartPLS 3. 

Testing consists of Outer Model, namely Convergent Validity Test, Discriminant 

Validity Test, Average Variance Extracted (AVE) Test, Composite Reliability Test, 

Cronbach Alpha Test and Inner Model, namely Bootstrapping. Test results show that 

H1: Brand awareness has a positive and significant effect on consumer loyalty. H2: 

Brand association has a positive and significant effect on consumer loyalty. H3: 

Perceived quality has a positive and significant effect on consumer loyalty. It is hoped 

that this research can provide input to companies as a strategy to increase consumer 

loyalty and can provide good benefits for further research. 

 

Key Words: Brand Equity, Brand Awareness, Brand Association, Perceived Quality, 

Consumer Loyalty. 
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