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Minat Beli produk Eat Sambel di Tiktok Shop 

 

Jilan Firyal Arwanisa Fawwaz Chandra 

 

ABSTRAK 
 

Kemudahan dalam mengakses internet kini memunculkan fenomena online 

shop yang sudah menjadi alternatif untuk berbelanja. kekurangan dari berbelanja 

online adalah kurangnya kepercayaan konsumen pada produk dikarenakan kondisi 

produk tidak bisa dilihat secara langsung, hal ini tentunya mempengaruhi minat 

beli. Tujuan dalam penelitian ini yaitu untuk mengetahui adakah pengaruh dari 

User Generated Content dan Online Customer Review terhadap Minat Beli produk 

Eat Sambel di Tiktok Shop. Penelitian ini menggunakan metode penelitian 

kuantitatif. Penelitian ini menggunakan teknik pengambilan sampel Non-

Probability Sampling dengan metode analisis data regresi linear sederhana dan 

regresi linear berganda. Data yang sudah didapatkan diolah menggunakan software 

SPSS. Teknik analisis data pada penelitian ini yaitu Uji Instrumen yang terdiri dari 

Uji Validitas dan Uji Reabilitas, Uji Deskriptif, Uji Kelayakan Model, dan Uji 

Hipotesis yang terdiri dari Uji T atau Uji Persial, kemudian Uji Simultan atau Uji 

F dan Determinasi Koefisien (R²). Dari hasil penelitian ini dapat disimpulkan 

bahwa adanya pengaruh dari User Generated Content terhadap Minat Beli secara 

parsial, kemudian Online Customer Review terhadap Minat Beli secara parsial, dan 

adanya pengaruh dari User Generated Content dan Online Customer Review secara 

simultan atau bersamaan terhadap Minat Beli produk Eat Sambel di Tiktok Shop. 

 

Kata Kunci : User Generated Content, Online Customer Review, Minat Beli, 

Kuantitatif. 
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The Effect of User Generated Content and Online Customer Reviews on 

Purchase Intention of Eat Sambel products at the Tiktok Shop. 

 

Jilan Firyal Arwanisa Fawwaz Chandra 

 

ABSTRACT 
 

The ease of accessing the internet has now given rise to the phenomenon of online 

shops which have become an alternative for shopping. The disadvantage of online 

shopping is the lack of consumer trust in the product because the condition of the 

product cannot be seen directly, this certainly affects purchasing interest. The 

purpose of this study is to determine whether there is an influence of User 

Generated Content and Online Customer Reviews on Purchase Intention of Eat 

Sambel products at Tiktok Shop. This study uses a quantitative research method. 

This study uses a Non-Probability Sampling sampling technique with a simple 

linear regression data analysis method and multiple linear regression. The data 

that has been obtained is processed using SPSS software. The data analysis 

technique in this study is the Instrument Test consisting of Validity Test and 

Reliability Test, Descriptive Test, Model Feasibility Test, and Hypothesis Test 

consisting of T Test or Persial Test, then Simultaneous Test or F Test and 

Coefficient Determination (R²). From the results of this study, it can be concluded 

that there is an influence of User Generated Content on Purchase Intention 

partially, then Online Customer Reviews on Purchase Intention partially, and there 

is an influence of User Generated Content and Online Customer Reviews 

simultaneously on Purchase Intention of Eat Sambel products on Tiktok Shop. 

 

Keyword : User Generated Content, Online Customer Review, Purchase 

Intention, Quantitative. 
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