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OPTIMALISASI MEDIA DALAM STRATEGI BRANDING 

GEOSITE: STUDI KASUS GEOPARK NASIONAL 

SAWAHLUNTO SUMATERA BARAT 

 
 

Septia Wahyu elda 

ABSTRAK 
 

 

 
Penelitian pentingnya pengembangan Branding Destinasi dalam meningkatkan daya 

tarik dan daya saing Sumatera Barat di industri pariwisata global. Dengan fokus pada 

karakteristik alam dan budaya yang unik, serta potensi geologisnya yang menarik, 

geosite Batu Runciang menjadi titik pusat dalam strategi Destinasi Branding. Melalui 

langkah-langkah strategis seperti promosi melalui media sosial, pengembangan paket 

wisata menarik, dan peningkatan kualitas layanan pariwisata, Geopark Sawahlunto 

berupaya memperkuat citra destinasi wisatanya. Dengan memanfaatkan model 

geobranding, Sumatera Barat berharap untuk meningkatkan kunjungan wisatawan, 

menciptakan lapangan kerja baru, dan memperkuat identitas serta kebanggaan lokal. 

Penelitian ini menegaskan bahwa branding destinasi tidak hanya berdampak pada 

pertumbuhan ekonomi, tetapi juga pada pelestarian lingkungan dan budaya. Melalui 

penggunaan media sosial yang efektif, branding destinasi diharapkan dapat 

memberikan manfaat yang signifikan bagi Sumatera Barat secara keseluruhan. 

Kata Kunci : Branding Destinasi, Geopark Nasional Sawahlunto, Geosite Batu Runciang, 

Pemetaan Geosite Branding, Fungsi Branding Destination 
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OPTIMIZATION MEDIA IN GEOSITE BRANDING STRATEGY: 

CASE STUDY OF GEOPARK NASIONAL SAWAHLUNTO, WEST 

SUMATRA 

 
Septia Wahyu elda 

 
 

ABSTRACT 

 

 

 

Research the importance of developing Destination Branding in increasing the attractiveness 

and competitiveness of West Sumatra in the global tourism industry. With a focus on its unique 

natural and cultural characteristics, as well as its interesting geological potential, the Ranah 

Minang geosite has become a central point in the Destination Branding strategy. Through 

strategic steps such as promotion through the media, developing attractive tour packages, and 

improving the quality of tourism services, West Sumatra is trying to strengthen the image of 

its tourist destination. By utilizing the geobranding model, West Sumatra hopes to increase 

tourist visits, create new jobs, and strengthen local identity and pride. This research confirms 

that destination branding not only has an impact on economic growth, but also on 

environmental and cultural preservation. Through the effective use of Social media, 

destination branding is expected to provide significant benefits for West Sumatra as a whole. 

Keywords: Destination Branding, Sawahlunto Nasional Geopark, Batu Runciang Geosite, 

Geosite Branding Mapping, Destination Branding Function 
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