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STRATEGI KOMUNIKASI KORPORAT PT GREAT GIANT PINEAPPLE
MELALUI LAPORAN CSR DALAM USAHA MENUMBUHKAN
MINAT INVESTASI

Michelle Angeline Teo

ABSTRAK

Konsep Corporate Social Responsibility (CSR) semakin populer akibat kritik
kerusakan lingkungan dan krisis ekonomi global yang disebabkan perkembangan
industri. CSR membantu perusahaan memperbaiki dampak lingkungan dan sosial
dari aktivitas bisnis mereka, serta menarik minat investor dengan menunjukkan
tanggung jawab sosial dan keberlanjutan usaha. Penelitian ini bertujuan untuk
mengetahui strategi komunikasi korporat PT Great Giant Pineapple (PT GGP)
melalui laporan CSR dalam usaha menumbuhkan minat investasi calon investor.
Penelitian ini melihat potensi PT GGP dalam menarik minat investor melalui
laporan CSR, yang diharapkan dapat menjadi alat strategis untuk mempersiapkan
perusahaan go public di masa depan. Dengan metode kualitatif, data dikumpulkan
dari wawancara, focus group discussion, dan studi dokumen laporan CSR. Hasil
menunjukkan bahwa laporan CSR PT GGP dibuat untuk seluruh pemangku
kepentingan, dengan fokus pada riset untuk menentukan aspek materialitas.
Investor memerlukan informasi utama seperti laporan keuangan dan kinerja
perusahaan, serta informasi pendukung seperti CSR dan citra perusahaan. Laporan
CSR tidak menjadi satu-satunya faktor dalam menarik minat investasi. Namun,
memenuhi kewajiban tanggung jawab sosial dapat menjadi strategi yang
memberikan nilai tambah bagi perusahaan. Laporan yang efektif menampilkan
kredibilitas dan dampak nyata program CSR. Kejelasan dan keringkasan laporan
yang didukung infografis dapat meningkatkan minat investasi.

Kata Kunci: Strategi komunikasi korporat, laporan CSR, minat investasi

vii



Universitas Bakrie

PT GREAT GIANT PINEAPPLE'S CORPORATE COMMUNICATION
STRATEGY THROUGH CSR REPORTS TO GROW INVESTMENT
INTEREST

Michelle Angeline Teo

ABSTRACT

The concept of Corporate Social Responsibility (CSR) is increasingly popular due
to criticism of environmental damage and the global economic crisis caused by
industrial development. CSR helps companies improve the environmental and
social impacts of their business activities, as well as attract investors by
demonstrating social responsibility and business sustainability. This research aims
to determine the corporate communication strategy of PT Great Giant Pineapple
(PT GGP) through CSR reports to increase investment interest from potential
investors. This research looks at the potential of PT GGP in attracting investor
interest through CSR reports, which are expected to be a strategic tool to prepare
the company to go public in the future. Using qualitative methods, data was
collected from interviews, focus group discussions, and study of CSR report
documents. The results show that PT GGP's CSR report was prepared for all
stakeholders, with a focus on research to determine materiality aspects. Investors
need main information such as financial reports and company performance, as well
as supporting information such as CSR and company image. CSR reports are not
the only factor in attracting investment interest. However, fulfilling social
responsibility obligations can be a strategy that provides added value for the
company. Effective reports display the credibility and real impact of CSR programs.
Clarity and conciseness of reports supported by infographics can increase
investment interest.

Keywords: Corporate communication strategy, CSR report, investment interest
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