Daftar Pustaka

Afnina, A., & Hastuti, Y. (2018). Pengaruh Kualitas Produk terhadap Kepuasan
Pelanggan. Jurnal Samudra Ekonomi Dan Bisnis, 9(1), 21-30.
https://doi.org/10.33059/jseb.v9i1.458

Agustin, S. (2021). 7 Manfaat Cokelat dan Tips Aman Mengonsumsinya. ALODOKTER.

https://www.alodokter.com/mengambil-manfaat-cokelat-untuk-kesehatan

Anindya. (2021). Cokelat. TRIBUNNEWSWIKI.COM.
https://www.tribunnewswiki.com/2021/02/14/cokelat

Arani, N. Z. (2021). Inilah Fakta Nutrisi Jelly yang Menyehatkan. Detikfood.
https://food.detik.com/berita-boga/d-5876459/inilah-fakta-nutrisi-jelly-yang-menyehatkan

Assagaf, M. (2017). PREFERENSI KONSUMEN TERHADAP DODOL COKLAT
DARI BlJI KAKAO. 260-270.

Bayu, D. (2022). Susu, Minuman Favorit Masyarakat Indonesia. Dataindonesia.ld.

https://dataindonesia.id/varia/detail/susu-minuman-favorit-masyarakat-indonesia

Creswell, J. W. (2014). Research design: qualitative, quantitative, and mixed methods
approaches. (B. Baihaus (ed.); 4 Edition). SAGE.

Daymon, C., & Holloway, I. (2011). Qualitative Research Methods in Public Relations
and Marketing Communications. In Qualitative Research Methods in Public Relations and
Marketing Communications (Second edi). Routledge. https://doi.org/10.4324/9780203996409

Donovan, J., & Hurdawaty, R. (2022). Analisis Preferensi Konsumen Terhadap
Keputusan Pembelian Es Kopi Susu (Studi Kasus Pada Konsumen Ombe Kofie Summarecon
Mal  Bekasi). Jurnal Pendidikan Dan Perhotelan (JPP), 2(2), 67-84.
https://doi.org/10.21009/jppv2i2.07

Fitriana, R. F. (2017). Jelly. Kerjanya. https://www.kerjanya.net/fag/19014-jelly.html

Guest, G., Bunce, A., & Johnson, L. (2006). How Many Interviews Are Enough?: An
Experiment with Data Saturation and Variability. Field Methods, 18(1), 59-82.
https://doi.org/10.1177/1525822X05279903

Kotler, P., & Armstrong, G. (2012). Principles of Marketing. In Economica (Issue 19).
https://doi.org/10.2307/2548367

40



Kotler, P., & Armstrong, G. (2018). Principles of Marketing, Seventeenth Edition. In L.

Albelli (Ed.), Pearson (Seventeent). Pearson Education.

Kotler, P., Kartajaya, H., & Setiawan, I. (2016). Marketing 4.0 Moving from Traditional
to Digital. John Wiley & Sons, Inc.

Kotler, P., & Keller, K. L. (2016). Marketing Management. In S. Wall (Ed.), Boletin
cultural e informativo - Consejo General de Colegios Medicos de Espafia (15th ed., Vol. 22).

Pearson Education.

Lawless, H. T., & Heymann, H. (2015). Sensory Evaluation of Food Principles and
Practices. In D. R. Heldman (Ed.), Paper Knowledge . Toward a Media History of Documents

(2nd ed.). Springer.

Malhotra, N. K., Nunan, D., & Birks, D. F. (2020). Marketing Research: Applied Insight
(Sixth Edit). Pearson.

Miles, M. B., Huberman, A. M., & Saldana, J. (2014). Qualitative Data Analysis (L.
Barrett (ed.); Third Edit). SAGE.

Mustajab, R. (2023). Kinerja Industri Makanan dan Minuman Naik 4,90% pada 2022".
Dataindonesia.ld. https://dataindonesia.id/sektor-riil/detail/kinerja-industri-makanan-dan-
minuman-naik-490-pada-2022

Ningrum, D. P. (2020). Bauran Pemasaran pada Bisnis Chockles Es Cokelat di Kota
Yogyakarta. Jurnal PIKMA: Publikasi Media Dan Cinema, 3(1), 1-13.

Pahlevi, R. (2022). Minuman Favorit dalam Pesan Antar Makanan Online (Mei 2022).
Databoks. https://databoks.katadata.co.id/datapublish/2022/06/30/boba-jadi-minuman-

terfavorit-di-aplikasi-pesan-antar-versi-jakpat

Ruiz-Capillas, C., & Herrero, A. M. (2021). Sensory analysis and consumer research in
new product development. Foods, 10(3). https://doi.org/10.3390/foods10030582

Sekaran, U., & Bougie, R. (2016). Research Methods for Business: A Skill-Building
Approach. In Leadership & Organization Development Journal (Seventh Ed, Vol. 34, Issue 7).
Wiley. https://doi.org/10.1108/l0dj-06-2013-0079

41



Selong, M. T. (2022). ANALISIS STRATEGI PEMASARAN DALAM
MENINGKATKAN OMSET PENJUALAN PADA KEDAI TENTANG KITA MINUMAN
COKELAT KEKINIAN KOTA SORONG Oleh. Jurnal Ekonomi Dan Bisnis, 11(3), 880-887.

Solomon, M. R. (2017). Consumer Behavior Buying, Having, and Being. In R. Brown
(Ed.), Successfully Doing Business/Marketing in Eastern Europe (Thirteen E). Pearson,
Always Learning, and Mylab. https://doi.org/10.4324/9780203885703

Statista. (2022). Data rata-rata volume konsumsi cokelat dalam kg per kapita. Statista
Research Department. https://www.statista.com/search/?q=average volume of chocolate
consumption&Search=&qgKat=search&newSearch=true&language=1&p=1

Yin, R. K. (2018). Case study research and applications: Design and methods. In Journal
of Hospitality & Tourism Research (\Vol. 53, Issue 5).
https://doi.org/10.1177/109634809702100108

42



