
24 
 

 

DAFTAR PUSTAKA 

Amirullah. (2005). Pengantar Bisnis. Yogyakarta: Graha Ilmu. 

Armstrong, G., Kotler, P., Harker, M., & Brennan, R. (2019). Marketing An 

Introduction. Harlow: PEARSON EDUCATION LTD. 

Augustinah, F., & Widayati. (2019). PEMANFAATAN MEDIA SOSIAL 

SEBAGAI SARANA PROMOSI MAKANAN RINGAN KRIPIK 

SINGKONG DI KABUPATEN SAMPANG. Jurnal Dialektika, 10. 

Chaffey, D., & Chadwick, F. E. (2019). Digital Marketing. Pearson. 

Gale, T. (1997). Managing Customer Value: Creating Quality and Service That 

Customer Can See. Mowen, New York: The Free Pers. 

Handayaningrat, S. (1988). Pengantar Studi dan Administrasi.  

Komaruddin. (2001). Ensilopedia Manajemen, Edisi Ke 5. Jakarta: Bumi Aksara. 

Kotler, & Armstrong. (2016). Principles of Marketing Sixteenth Edition Global 

Edition. England: Pearson Education Limited. 

Kotler, P., & Armstrong, G. (2021). Principles of Marketing. London: Pearson. 

Kotler, P., Keller, K. L., Chernev, A., Sheth, J. N., & Shainesh, G. (2022). 

Marketing Management. Pearson. 

Lenawati, M. M. (2021). Analisa Proses Bisnis SI/TI. Madiun: UNIPMA Press. 

Septiani, Y., Arribe, E., & Diansyah, R. (2020). ANALISIS KUALITAS 

LAYANAN SISTEMINFORMASI AKADEMIK UNIVERSITAS 

ABDURRAB TERHADAP KEPUASAN PENGGUNA 

MENGGUNAKAN METODE SEVQUAL. JURNAL TEKNOLOGI DAN 

OPEN SOURCE. 

Singh, P. (2024). Beyond the basics: Exploring the impact of social media 

marketing enablers on business success . Heliyon. 

Sugiyono. (2011). Metode Penelitian Kuantitatif, Kualitatif dan R&D. Bandung: 

Alfabeta. 

Sugiyono. (2018). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Bandung: 

Alfabeta. 

Weng, Marc, & Lim. (2023). Transformative marketing in the new normal: A novel 

practice-scholarly integrative review of business-to-business marketing mix 

challenges, opportunities, and solutions. Journal of Business Research . 

Link:  

https://lsp-tmi.or.id/ 

https://lsp-tmi.or.id/

