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PENGARUH PERSONAL BRANDING PEMILIK DAN PRODUCT 

INVOLVEMENT TERHADAP BRAND ATTITUDE CHRISTINE HAKIM 

SHOP 

Andi Nur Melisa 

ABSTRAK 

 

Perkembangan teknologi yang pesat telah mendorong masyarakat untuk 

semakin kreatif dalam memanfaatkan teknologi dan informasi, terutama dalam 

kegiatan promosi. eCommerce menjadi pilihan banyak pelaku bisnis karena 

jangkauannya yang luas dan biaya yang lebih rendah. Pelaku bisnis yang 

semakin menjamur membuat saingan dalam eCommerce pun tidak sedikit. 

Adapun strategi yang dilakukan oleh Christine Hakim Shop yaitu dengan 

melakukan personal branding pemilik pada sosial media instagram. Penelitian 

ini bertujuan untuk menganalisis pengaruh personal branding pemilik dan 

product involvement terhadap brand attitude pada Christine Hakim Shop. 

Metode penelitian yang digunakan adalah metode kuantitatif dengan 

mengumpulkan data melalui survei terhadap followers interaktif akun 

instagram pemilik Christine Hakim Shop @loeichristinehakim. Dari hasil 

penelitian ini, dapat disimpulkan bahwa baik Personal branding maupun 

Product involvement memiliki pengaruh signifikan terhadap Brand attitude 

Kata Kunci: Personal Branding, Product Involvement, Brand Attitude. 
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PENGARUH PERSONAL BRANDING PEMILIK DAN PRODUCT 

INVOLVEMENT TERHADAP BRAND ATTITUDE CHRISTINE HAKIM 

SHOP 

Andi Nur Melisa 

ABSTRACT 

 

The rapid development of technology has driven people to be increasingly 

creative in utilizing technology and information, especially in promotional 

activities. eCommerce has become a choice for many business actors due to its 

wide reach and lower costs. The increasing number of business actors has also 

resulted in significant competition in eCommerce. The strategy implemented 

by Christine Hakim Shop is through the owner's personal branding on the 

Instagram social media platform. This study aims to analyze the influence of 

the owner's personal branding and product involvement on brand attitude at 

Christine Hakim Shop. The research method used is quantitative, collecting 

data through a survey of interactive followers of the Christine Hakim Shop 

owner's Instagram account @loeichristinehakim. From the results of this 

study, it can be concluded that both personal branding and product 

involvement have a significant impact on brand attitude. 

 

Keywords: Personal Branding, Product Involvement, Brand Attitude. 
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