
Universitas Bakrie 

 

77 
 

DAFTAR PUSTAKA 

Buku  

 

Ansori, M. 2009. Buku Ajar Metodologi Penelitian Kuantitatif. Surabaya: 

Airlangga University Press. 

Anwar, M. 2017. Statistika untuk Penelitian Pendidikan. Rineka Cipta. 

Arikunto, S. 2013. Prosedur Penelitian: Suatu Pendekatan Praktik. Rineka Cipta. 

Badan Pusat Statistik. 2022. Survei eCommerce Indonesia. 

Brooks, C. 2019. Introductory Econometrics for Finance (4th Edition). Cambridge 

University Press. 

Creswell, J. W. 2014. Research Design: Qualitative, Quantitative, and Mixed 

Methods Approaches. Sage Publications. 

Gujarati, D. N. 2020. Basic Econometrics (6th ed.) McGraw-Hill Education 

Keller, K. L. 2003. Strategic Brand Management: Building, Measuring, and 

Managing Brand Equity. 

Kotler, P., & Armstrong, G. 2014. Principles Of Marketing, 15th Edition. New 

Jersey: Pearson. 

Kotler, P., & Keller, K. L. 2016. Marketing Management (Global Edition). New 

Jersey: Pearson. 

McKinsey & Company. 2022. The impact of influencers on sales. 

Montgomery, D. C., Peck, E. A., & Vining, G. G. 2021. Introduction to Linear 

Regression Analysis (6th ed.). Wiley. 

Montoya, P. 2020. The Personal branding Phenomenon. Peter Montoya 

Incorporated. 

Schiffman, L. G., & Kanuk, L. 2004. Perilaku Konsumen Alih Bahasa oleh 

Zoelkifli Kasip Edisi Ketujuh. Jakarta: PT. Indeks Gramedia. 

 



Universitas Bakrie 

 

78 
 

Schiffman, L. G, and  L. L. Kanuk. 2014. Consumer Behaviour (11th ed.). New 

York: Prencite Hall. 

 

Silalahi, Ulber. 2015. Metode Penelitian Sosial Kuantitatif. Bandung: PT Refika 

Aditama.  

 

Soegoto, E.S. 2008. Marketing Research. Jakarta: PT Media Elex Komputindo. 

Stock, J. H., & Watson, M. W. (2015). Introduction to Econometrics (3rd ed.). 

Pearson. 

Sugiyono. 2009. Metode Penelitian Kuantitatif dan Kualitatif. Bandung : Alfabeta.  

Sugiyono. 2012. Metode Penelitian Bisnis. Bandung: Alfabeta.  

Sugiyono. 2014. Metode Penelitian Kuantitatif, Kualitatif dan R&D. Bandung: 

Alfabeta. 

Sugiyono. (2016). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Alfabeta. 

Sugiyono. 2017. Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Bandung: 

Alfabeta. 

Wooldridge, J. M. 2019. Introductory Econometrics: A Modern Approach (7th ed.). 

Cengage. 

Jurnal 

Andreas, A.C. 2019. Keterlibatan Konsumen Terhadap Produk  (Product 

involvement) dan Implikasinya Dalam Strategi Pemasaran. 

Anisa, A., Selvi, S., Joshua, F., & Ratih, K.H. 2022. Pemanfaatan Media Sosial 

Instagram dalam Membentuk Personal branding Generasi Milenial. 

Bian, X., & Moutinho, L. 2011. The role of brand image, product involvement, and  

knowledge in explaining consumer purchase behaviour of counterfeits: 

Direct and indirect effects . European Journal of Marketing. 

Celsi, R. L., & Olson, J. C. 1988. The Role of Involvement in Attention and 

Comprehension Processes. Journal of Consumer Research. 



Universitas Bakrie 

 

79 
 

Dewi, V. K., & Setiawan, S. (2019). Pengaruh Celebrity Endorser dan Product 

involvement terhadap Brand attitude Shopee. Jurnal Manajemen dan 

Pemasaran. 

Hidayatt, E. 2023. Pengaruh Personal branding ‘Jerome Polin’ Terhadap 

Keputusan Pembelian Minuman Kekinian ‘Menantea’ Di Pontianak Dengan 

Citra Merek Sebagai Variabel Intervening. Jurnal Bisnis dan Pemasaran. 

Handriana, T., & Wisandiko, W. R. 2017. Consumer Attitudes Toward 

Advertisement and Brand, Based on the Number of Endorsers and Product 

involvement: An Experimental Study. Gadjah Mada International Journal of 

Business. 

Hawkins, D. I., & Mothersbaugh, D. L. (2016). Consumer Behavior: Building 

Marketing Strategy. 

Jin,S.V., Muqaddam,A., Ryu,E. 2019. Instafamous and social media influencer 

marketing. Marketing Intelligence & Planning 

Leticia, Farid Rusdi. 2021. Pengaruh Personal branding Felicya Angelista di 

Instagram terhadap Loyalitas Pelanggan Produk Scarlett Whitening 

Purwianti, L., & Lukito, Y. R. D. (2014). Analisis Pengaruh City Branding Kota 

Batam Terhadap Brand attitude. Jurnal Manajemen dan Pemasaran. 

Park, C. W., & Young, S. M. 1986. Consumer Response to Television 

Commercials: The Impact of Involvement and Background Music on Brand 

attitude Formation. Journal of Marketing Research. 

Wirya, Y. H., & Syah, T. Y. R. (2022). Consumer Product involvement, Attitude 

and Cognition Towards Ad, and Perceived Value Concerning Purchase 

Intentions. Jurnal Studi Konsumen dan Pemasaran. 

Zaichkowsky, J. L. 1985. Measuring the Involvement Construct. Journal of 

Consumer Research. 


