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Pengaruh Kualitas Produk, Social Media Advertising dan Customer 

Experience terhadap Repurchase Intention Produk Kosmetik ESQA 

                Siti Nurhayati 

ABSTRAK 

Penelitian ini memiliki tujuan untuk mengetahui seberapa besar pengaruh yang 

diberikan oleh variabel kualitas produk, social media advertising dan customer 

experience terhadap variabel repurchase intention yang dimiliki oleh konsumen 

produk kosmetik ESQA. Metode yang digunakan pada penelitian ini yaitu metode 

kuantitatif dengan teknik  random sampling, menggunakan skala pengukuran 

semantic differential dan metode analisis data yaitu regresi linear berganda dengan 

perolehan reponden sebanyak 120 konsumen produk kosmetik ESQA dan data 

diolah menggunakan bantuan software SPSS. Teknik analisis data pada penelitian 

ini adalah Uji Kelayakan Model yang terdiri dari Uji Validitas dan Uji Reliabilitas. 

Kemudian Uji Asumsi Klasik yang terdiri dari Uji Normalitas, Uji 

Multikolinearitas, dan Uji Heteroskedastisitas. Lalu ada Uji Hipotesis yang terdiri 

dari Uji T (Parsial), Uji F (Simultan), dan Determinasi Koefisien (R2 ). Temuan 

dari penelitian ini yaitu kualitas produk memiliki pengaruh positif dan signifikan 

terhadap repurchase intention, social media advertising memiliki pengaruh positif 

dan signifikan terhadap repurchase intention, customer experience memiliki 

pengaruh positif dan signifikan terhadap repurchase intention pada produk 

kosmetik ESQA. 

Kata Kunci : Kualitas Produk, Social Media Advertising, Customer Experience, 

Repurchase Intention  
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The Influence of Product Quality, Social Media Advertising and Customer 

Experience on Repurchase Intention for ESQA Cosmetic Products 

                Siti Nurhayati 

ABSTRACT 

This study aims to find out how much influence is given by product quality 

variables, social media advertising and customer experience on  the repurchase 

intention variable  owned by consumers of ESQA cosmetic products. The method 

used in this study is a quantitative method with  random sampling technique, using 

a semantic differential  measurement scale and a data analysis method, namely 

multiple linear regression with the acquisition of 120 consumers of ESQA cosmetic 

products and the data is processed using the help of SPSS software. The data 

analysis technique in this study is the Model Feasibility Test which consists of a 

Validity Test and a Reliability Test. Then the Classic Assumption Test which 

consists of the Normality Test, the Multicollinearity Test, and the 

Heteroscedasticity Test. Then there is the Hypothesis Test which consists of the T 

Test (Partial), the F Test (Simultaneous), and the Coefficient Determination (R2). 

The findings of this study are that product quality has a positive and significant 

influence on repurchase intention, social media advertising has a positive and 

significant influence on repurchase intention, customer experience has a positive 

and significant influence on repurchase intention on ESQA cosmetic products. 

Keywords: Product Quality, Social Media Advertising, Customer Experience, 

Repurchase Intention 
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